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Marlene Boast D1311090 Periklanan Fakultas Ilmu Sosial dan Politik Tugas
Akhir berjudul : PERANAN DAN TUGAS ACCOUNT EXECUTIVE DI
PERUSAHAAN EVENT ORGANIZER PT. BECOM
Kuliah Kerja Media ini bertujuan memberikan pandangan bagi penulis
tentang kondisi dunia kerja sesungguhnya, sehingga diharapkan dapat
menerapkan ilmu yang telah didapatkannya. Penulis mengikuti Kuliah Kerja
Media di perusahaan event organizer PT.Becom Solo sebagai Account Executive.
Tujuan penulis mengikuti Kuliah Kerja Media di PT.Becom adalah menambah
wawasan tentang proses kerja AE di perusahaan event organizer PT.Becom,
meningkatkan dan menetapkan ketrampilan yang membentuk kemampuan sebagai
bekal untuk masuk dunia kerja. Pada perusahaan iklan dan event organizer,
seorang account executive memiliki tugas mendiskripsikan dengan klien dan
sumber lainnya tentang produk atau event yang akan diinformasikan. Dalam
menjalankan tugas dan fungsinya sebagai Account Executive dan berperan dalam
menjaga hubungan dengan klien, penulis juga melakukan pengawasan dan
koordinasi terhadap pekerjaan yang dilakukan oleh perusahaan terkait
perkembangan pekerjaan sesuai rencana, tenggang waktu, dan anggaran. Seorang
Account Executive juga memerlukan suatu pengaturan strategi bukan hanya
memperoleh klien, tetapi juga dalam mempertahankan klien dalam menikmati jasa
perusahaan, sehingga diperlukan berbagai cara untuk membuat klien merasa puas.
Penulis dapat mengerti tentang pentingnya tugas seorang Account Executive,
dalam suatu Event Organizer. Maka dari itu, selama Kuliah Kerja Media
berlangsung penulis mendapat banyak wawasan tentang dunia periklanan dengan
segala seluk beluk, khususnya di media promosi.
Kata kunci : Account Executive, event organizer, klien
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ABSTRACT
Marlene Boast D1311090. Advertising. Department of Social and Political
Sciences Faculty. Final Project Entitled: THE ROLE AND DUTY OF
ACCOUNT EXECUTIVE IN PT. BECOM EVENT ORGANIZER COMPANY.
This Media on-the-job-training aimed to give the writer the perspective on
actual condition of job real, so that she is expected to apply the knowledge she has
learn. The author followed the Media On-The-Job-Training in PT. BECOM Event
Organizer Company as Account Executive. The objectives of writer attending the
Media On-The-Job-Training in PT. BECOM were to increase her insight into
working process of Account Executive in PT. Becom Event Organizer Company,
to improve and to determine the skill creating the ability to enter into job realm. In
advertisement and event organizer companies, an account executive serves to
describe the product or event to be informed to client and other sources. In
undertaking its duty and function as account executive and in maintaining the
relationship with client, the writer also supervise and coordinate the work the
company did related to the development of company corresponding to the plan,
time interval and budget. Account Executive needed strategy regulation not only
in obtaining client but also in maintaining the client in enjoying the company’s
service, so that a variety of ways was needed to make the client satisfied. The
writer could understand the importance of an Account Executive’s duty in an
Event Organizer. Therefore, during Media On-The-Job-Training, the writer got
many insights into advertisement world with any of its details, particularly in the
term of promotion media.
Keywords: Account Executive, Event Organizer, client.
